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 TRANSIENT LODGING TAX AD HOC COMMITTEE AGENDA 

OCTOBER 3, 2018, 4:00 PM 

NEWBERG CITY HALL, 414 E FIRST STREET 

 

 

I. CALL MEETING TO ORDER 
 

II. ROLL CALL 
 

III. MINUTES OF THE MARKETING SUBCOMMITTEE – AUGUST 16, 2018 

 

IV. PUBLIC COMMENTS 

 

V. MARKETING PROPOSAL 

 

VI. WAKE UP IN WINE COUNTRY PROGRAM  

 

VII. STATUS OF DESTINATION DEVELOPMENT-MARKETING GRANTS FY 17/18 

(PROGRESS REPORT NEWBERG DOWNTOWN WINERIES ASSOCIATION, CHEHALEM 

CULTURAL CENTER, AND WOLVES & PEOPLE) 

 

VIII. STATUS OF SMALL GRANTS FY 17/18 (FINAL REPORT HOOVER-MINTHORN HOUSE 

MUSEUM MARKETING PLAN AND EXHIBIT)  

 

IX. TLT MEMBER UPDATES 

 

X. NEXT MEETING NOVEMBER 7, 2018 

 

XI. ADJOURNMENT 

 

 
ACCOMMODATION OF PHYSICAL IMPAIRMENTS: In order to accommodate persons with physical impairments, please notify the Office Assistant 

II of any special physical or language accommodations you may need as far in advance of the meeting as possible and no later than 48 business hours 

prior to the meeting.  To request these arrangements, please contact the Office Assistant II at (503) 544-7788. For TTY services please dial 711. 
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City of Newberg 2017 - 2018 
Transient Lodging Tax – Destination Development and Marketing 

Promotion Grant Program Reports  
	
 
To be completed and returned: Progress Report by September 7, 2018. 
 
To be completed and returned by ______: Final Report 30 days after project, program or event. 
 
Attach receipts, paid invoices for monies spent and a check to the City of Newberg for an 
unspent funds. 
 
Project Title: Newberg Downtown Wineries Strategic Multi-Media Presence 
 
Name of Organization requesting funds: Newberg Downtown Wineries Association 
 
Mailing address: 501A N. Howard St, Newberg, OR 97132 
 
Contact name:  Sheila Nicholas, sheila@anamcaracellars.com 
   Michelle Fritts, michellef@chehalemwines.com 
 
Phone:   Sheila: (503) 550-8686 c Michelle:  (503) 250-3013 c 
 

1. Detail of Income and Expenses as compared to budget submitted (must be as detailed 
as possible) 

 
NOTE: Please attach receipts or a spreadsheet that documents both income and expenses 
 
Budgeted Income 
Sources 

Amount Actual Income 
Sources 

Amount 

Membership Dues 6,600.00 Membership (to date) 5,293.94 
Events 2,000.00 Events HMH, 8.11.18 260.92, after 

expenses 
  Events: Night Market TBD 
  Events: Passport TBD 
    
    
    
Total Budgeted 
Project/Program/Event 
Income 

 Total Actual 
Project/Program/Event 
Income 
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Budgeted Expenses Amount ACTUAL EXPENSES Amount 
Marketing  Prepared Marketing Awaiting invoice 
  Rose City Marketing* $500 
    
    
    
    
Total Budgeted 
Project/Program/Event 
Expenses 

 Total Actual 
Project/Program/Event 
Expenses 

 

 
 
 
 

2. Do you have unused City funds remaining? If so how much?  
 
Yes. With regard to the $6,6666.66 check that was received and deposited on 8/10/18, 
less than $1,000 has been used for marketing purposes. We have been progressively 
researching and interviewing marketing companies over the busy summer months. After 
serious review, we are deciding on Rose City Marketing. Amanda has a wealth of 
experience in the tourism and analytics to back up our endeavors. We are aggressively 
putting actionable items, specifically driven through marketing endeavors such as stated 
in our notes below. 

 
3. Date project, program or event was (or will be) completed: 

 
Events under NDW | Summer – Winter 2018: 

 
 Club Crawl: 2nd, 3rd & 4th weekends in June 
 Hoover Minthorn House | Picnic in the Garden: August 11, 2018 
 Newberg Night Market: September 29, 2018 (1500 FB likes, 58 attending as of 9.7.18) 
 NDW Case Raffle 2018: begins Labor Day to Nov. 18th 

*Plans for 2019 include: Newberg Night Market - March/April, HMH Garden 
Picnic - June, Allison Harvest - September. 

 
 Ongoing: Marketing endeavors, see notes below, as impact re: grant 
.  
 

4. Results achieved with project, program or event. Did you reach your target audience or 
goal? Discuss your measurement of success. 

 
Ongoing. Our concentrated efforts from all nine (9) downtown wineries are showing a 
unified front for driving customers to the downtown Newberg area. This can be noted 
from our zip code retrievals (as attached). While we aim to increase our SEO, we will 
continue to provide engagement with our visitors, while sharing the opportunities and 
availability of lodging within our community.  
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5. Please include data that supports how many tourists and room nights you believe this 
project, program or event helped generate based on collected zip codes of attendees. 

 
Attached you will find data from most of the NDW organizations with summer months of 
zip code data. We feel this is providing a great value of information regarding our visitors 
to the Willamette Valley, specifically to the city of Newberg. 
 
Additional notes regarding marketing efforts: as under Rose City Media 
 
Tourism Promotion:  
 
Advertising:  daily posting to FB page/Instagram, bi-weekly boost and event 
promotions. 
 
Strategic Planning: researching other similar associations and assure we are staying in 
the know and up with current marketing trends. 
 
Operating Tourism promotions agencies: working on getting NDW Assoc. in 
publications that are relevant to the wine connoisseurs (working on Portrait Magazine) 
 
Marketing Special Events: making efforts to purchase tickets easy, understandable, 
minimize confusion. Making calendar up-to-dated from all 9 wineries. 
 
Website Migration – working on current & functional details from all 9 wineries 
Additions for restaurants, lodging links: adding appropriate links & pixels to maximize 
marketing audience. 
 
SEO/Mobile website improvement: Now working with a specialist on the SquareSpace 
platform to identify and secure SEO optimization verbiage, making adjustments more 
adaptable for our needs, especially with requests of tracking data and leads. Aiming for 
better commerce experience. Progressing rapidly and will have a much more robust site 
to share at our next reporting period. 
 
Google Analytics: utilizing Google AdWords and will be aiming to have updated reports 
on a monthly basis. 
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POS Portland OR 97221
POS Sherwood OR 97140
POS Milwaukie OR 97229
POS OR 97062
POS Cooperburg PA 18036
POS Half	Moon	BayCA 94018
POS Tracy CA 95304
POS Portland OR 97229
POS Denver CO 80210
POS Portland OR 97268
POS Portland OR 97239
POS Sherwood OR 97140
POS West	ChesterOH 45069
POS Portland OR 97210
POS Portland OR 97219
POS Portland OR 97239
POS manchester MO 63021
POS Chandler AZ 85248
POS Portland OR 97221
POS Portland OR 97239
POS Beaverton OR 97006
POS Tualatin OR 97062
POS Albany NY 12208
POS Portland OR 97213
POS Dallas TX 75248
POS BreckenridgeCO
POS Tualatin OR 97062
POS Rocklin CA 95677
POS Dundee OR 97115
POS Hillsboro OR 97123
POS Portland OR 97229
POS Sussex WI 53089
POS Portland OR 97214
POS Portland OR 97202
POS McMinnviilleOR 97129
POS Lake	OswegoOR 97034
POS Oklahoma	CityOK 73120
POS Portland OR 97239
POS Mission	Hills KS 66208
POS Annapolis MD 21401
Club Seattle WA 98133
POS Salem OR 97306
POS Fort	Collins CO 80525
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POS Scio OR 97374
POS Rocklin CA 95765
POS Tigard OR 97224
POS Portland OR 97229
POS New	York NY 10006
POS Bluffton SC 29910
POS Denver CO 80210
POS Hillsboro OR 97123
POS Rocklin CA 95677
POS Albany OR 97321
POS Golden	ValleyMN 55422
POS Orange CA 92869
POS Philadelphia PA 19107
POS Tigard OR
POS Alpharetta GA 30022
POS Tigard OR 97224
POS manchester MO 63021
POS Portland OR 97229
POS Portland OR 97213
POS Marlton NJ 8053
POS Sherwood OR 97140
POS hoboken NJ 7030
POS Dundeee OR 97115
POS Reinholds PA 17569
POS Tigard OR
POS Milwaukie OR 97229
POS Eugene OR 97405
POS Tigard OR
POS Denver CO 80210
POS Beaverton OR 97008
POS Beaverton OR 97006
POS Portland OR 97239
POS Wilsonville OR 97070
POS Beaverton OR 97007
POS Sherwood OR 97140
POS Hillsboro OR 97123
POS Rocklin CA 95677
POS hobe	sound FL 33455
POS Turner OR 97392
POS Dallas TX 75206
POS Denver CO 80210
POS Portland OR 97229
Club Hampton FL 32044
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POS Portland OR 97209
POS Flagstff AZ 86001
POS Durham NC 27704
POS Portland OR 97221
POS Portland OR 97212
POS Oregon	City OR 97045
POS Salem OR 97308
POS Wilsonville OR 97070
POS hobe	sound FL 33455
POS Keizer OR 97303
POS Portland OR 97229
POS Wilsonville OR 97070
POS Aurora OR 97002
POS Chicago IL 60612
POS McMinnville OR 97128
POS Portland OR 97212
POS Mableton GA 30126
POS Wilmington DE 19807
POS Huntington NY 11743
POS hoboken NJ 7030
POS Dundee OR 97115
POS Portland OR 97229
POS Hillsboro OR 97123
POS Oklahoma	CityOK 73120
POS Tampa FL 33556
POS Oklahoma	CityOK 73120
POS Beaverton OR 97008
POS Portland OR 97213
POS Dundeee OR 97115
POS Milwaukie OR 97229
POS Beaverton OR 97006
POS Orlando FL 32824
POS Sherwood OR 97140
POS Orange CA 92869
POS Troutdale OR 97000
POS San	FranciscoCA 94132
POS Portland OR 97233
POS Hampton FL 32044
POS Wilmington DE 19807
POS Aloha OR 97007
POS McMinnviilleOR 97129
POS Dundee OR 97115
POS Portland OR 97231
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POS Half	Moon	BayCA 94018
POS Lake	OswegoOR 97035
POS Golden	ValleyMN 55422
POS Portland OR 97213
POS Cornelius OR 97113
POS Beaverton OR 97006
POS Portland OR 97229
POS Corona	Del	MarCA 92625
POS Bend OR 97701
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